
YEAR11– ART BTEC– REGENERATION

C     REGENERATION

A        DEFINITIONS

Brief

The local council is holding an exhibition to highlight the 
regeneration of Burton and the surrounding areas. They are 
inviting young artists and designers to submit work in their 
specialist area for exhibition.

Audience 
Constraint

Local council, general public 
Regeneration, specialist area, deadline

Regeneration Regeneration is the process of renewal, restoration, and growth 

Specialist 
areas

Graphics: poster to celebrate Burtons heritage or Vandalism  
Fine Art: painting or mixed media on Regeneration 
Textiles: wall hanging or customised garment on regeneration 
Photography: photomontage on regeneration

Photography

Focus: crisp or blurred 
Angles: works eye, birds eye 
Depth of field: foreground in focus, background blurred 
Macro: close up  
Colour: enhanced, sepia, black and white, low saturation

Fine Art

Composition: layout of the art piece 
Materials: paint, collage, print, pen,  
Techniques: directional, impasto, blended,  
Colour: Primary, secondary, harmonic, complimentary 
Meaning: mood, atmosphere, content

Textiles

Appliqué: patchwork, layered fabric 
Free stitch: running stitch using the sewing machine 
Pattern: elements of repeat 
Print: block, mono, screen 
Embellishment: buttons, beads, ribbons

Graphics 

Hand edits: drawn, painted, background, illustrations 
Computer generated: photographic, CAD drawn, added 
Text: placement, styles, emphasis 
Borders: professional, single, double, decorative

Design cycle Research - record - develop - experiment - realisation - 
evaluate

B   KEY ARTISTS

David Carson - Graphics 
Contemporary

 Hockney - Photograph 
Historical 

Sue Hotchkiss - Textile 
Contemporary

Sandra Chevier-Fine Art 
Contemporary



YEAR 11 – GCSE FINE ART – PORTRAITS

C    PROJECT SPECIFIC

Portrait
A painting, photograph, sculpture, or other artistic 
representation of a person, in which the face and its 
expression is predominant. The intent is to display the 
likeness, personality, and even the mood of the person. 

Facial features Eyes, nose, mouth, ears and other details.

Proportion The relative size of one part to another e.g height and width.

Detail The smaller intricacies e.g eyelashes, wrinkles, reflections

Context
Before the invention of photography, a painted, sculpted, or 
drawn portrait was the only way to record the appearance of 
someone.But portraits have always been more than just a 
record. They have been used to show the power, 
importance, virtue, beauty, wealth, taste, emotion.

Sketch Light, rough outline to position an object or drawing.

Mixed media
Use of more than one material to render/ layer a piece of art 
work.

B KEY ARTISTS

Sandra Chevrier
Canadian

Contemporary

Mark Powell
British

Contemporary

Andrew Salgado
Canadian

Contemporary

Tamara de Lempicka
Polish

Art Deco

Van Gogh
Dutch

Impressionism

Face shape

Eyes half 
way. Nose & 
mouth
position

Draw nose, 
between eyes

Draw mouth 
centered on 
line, width 
centre to the 
eyes 

A        DEFINITIONS

Visual Elements
Visual elements are the elements of a piece of art and are 
used to structure, analyse or produce a piece of art work.

Line The outline of a shape or the linear details of a drawing.

Pattern Shapes, line, marks in repeat.

Shape
The enclosed space an image uses in 2D . Form is used to 
describe a 3D shape.

Detail The smaller intricacies in a drawing or image.

Tone
The lightness or darkness of something – this could be a shade, 
or how dark or light a colour appears.

Texture
Used to describe the object more and how something feels or 
looks. A small selection of examples of the descriptions of 
texture are furry, bumpy, brittle, smooth, rough, soft, and hard.

Colour Colour is the element of art that is produced when light, striking 
an object, is reflected to the eye.

Form
Form makes an object 3 dimensional, height, width and 
depth.

Primary Colours
These are the base colours that all other colours are made 
from- red/yellow/blue.

Secondary 
Colours

These are the colours made from mixing two  primary’s in 
equal quantities - orange/ purple/ green.

Complimentary 
colours

These are the opposites on the colour wheel and contrast 
the most- Red and Green/ Yellow and purple/Blue and 
Orange.

Harmonic 
colours

These refer to the set of colours nearest each other on the 
colour wheel.

Composition
The arrangement and positioning of images/ objects in a 
piece of art work.

Historical v 
Contemporary

Historical artists are no longer alive and past, where as 
contemporary artists are living and often working in today’s 
society.



GCSE Business – Business activity
A  ROLE OF ENTERPRISE
1 Enterprise Seeing an opportunity to sell/provide a product or service

2 Entrepreneur A person who takes the risk of starting and running a business

3 Characteristics Risk-taking, creativity, determination, confidence

4 Risks Financial, Health, Strained relationships

B BUSINESS PLANNING
1 A business plan A simple plan which sets out the details of the business

2 Purpose of a 
business plan

To reduce the risk of starting a business and to help a business succeed

3 Role of a 
business plan

Identify markets, help with finance, Identifying resources needed, achieving 
aims and objectives.

4 Contents of a 
business plan

Aims and objectives, target market, competition, The idea, the people 
running it, market research, finance

5 Finance The money needed to start the business

C BUSINESS OWNERSHIP
1 Sole Trader a person who is the exclusive owner of a business, entitled to keep all 

profits after tax has been paid but liable for all losses.

2 Partnership A partnership is a form of business where two or more people share 
ownership, the responsibility of managing the company, income or losses.

3 Private Limited 
Company (LTD)

A company that cannot advertise shares for sale and is often owned by 
family members. They have limited liability. 

4 Public Limited 
Company

A company that can advertise shares for sale which can be purchased by 
any through the stock exchange. 

5 Unlimited liability Responsibility for the debts of the business rests with the owners

6 Capital Money raised to start or develop a business

7 Deed of 
partnership

A document setting out the operations of  the partnership

8 Sleeping partner Someone who only invests in a partnership

9 Limited liability Responsibility for the debts of the business is limited to the amount 
invested

10 Shareholders Owners of a limited company

11 Dividend Money paid to shareholders from business profits

D  BUSINESS AIMS AND OBJECTIVES
1 Objectives A specific target for a business to achieve. 

3 Survival Risk-taking, creativity, determination, confidence

4 Profit The difference between revenue and costs

5 Market share The share of the total market for a product /service

6 Growth This is where the business increases in size through sales and/or 
capacity

E BUSINESS STAKEHOLDERS
1 Stakeholders Groups of people or individuals who have an interest in a business

2 Internal 
stakeholders People with an interest in and who work in the business

3 External 
stakeholders People with an interest in but who are outside of the business

F BUSINESS GROWTH
1 Organic growth Internal growth using own resources. 

2 External growth Occurs externally through mergers and takeovers. 

3 Merger Two or more businesses agreeing to join together

4 Takeover One business takes control of another

5 Diversification Two businesses coming together with no connection 



GCSE Business- Marketing
A  ROLE OF MARKETING
1 Marketing Finding the needs of consumers and demonstrating how a business meets 

those needs

2 Market Research The collection of data/information to help business decisions

3 Need A product or service that is required for survival

4 Want A product or service the consumer would like for satisfaction

5 Consumer Someone who uses the good/service provided by a business

6 Customer Someone who buys the good/service provided by a business

7 Sales Volume Measures the number of products/services sold

8 Sales Value Measures the revenue generated from the sales of products/services

B  MARKET RESEARCH
1 Target Market The group of customers who a business aims to sell its products/services 

to

2 Primary Research Data collected first-hand by the business (field-research)

3 Secondary 
Research Data collected by others and used by the business (desk-research)

4 Qualitative Data Data based on the opinions, thoughts and feelings of those being asked

5 Quantitative Data Data based on facts and numbers

6 Internal Data Data found from within the business i.e. financial information, staff surveys

7 External Data Data sources from outside of the business i.e. customer opinion

C MARKET SEGMENTATION
1 Segmentation Splitting the market for a product/service into different parts

2 Targeting The decision regarding which market segment to focus on

3 Age Segment The selection of a target market based on their age/lifecycle

4 Gender segment The selection of a specific gender at which to target a product/service

5 Income segment The selection of a level of disposable income at which to target

6 Lifestyle segment The selection of a target market based on their interests, hobbies etc.

D MARKETING MIX
1 Price The monetary amount charged to the customer for a good/service

2 Product The physical good/service being sold by a business

3 Place The physical/digital location where a product/service can be purchased

4 Promotion The methods used to communicate to the customer about a good/service

5 Design A plan produced to show the look and function of a product

6 Invention The process of creating a new product/service

7 Innovation The process of putting a new idea or approach into action

8 Product Lifecycle Stages a product goes through from creation to when it leaves the market

9 Skimming Charing a high initial price to consumers who want the latest products

10 Cost-Plus Adding a percentage profit on to the total cost of a product/service

11 Penetration Setting the price artificially lower than the competitors

12 Competitor A price set directly based on those charged by competitors

13 Promotional Reducing prices to boost sales of a product/service

14 Point of sale 
promotion

Methods used by a business to encourage purchase i.e. loss leaders, 
competitions, free samples. These are often used in-store.

15 Advertising 
campaign

A series of advertising media used to communicate a product/service to 
the consumer

16 Advertising Media The methods by which a business can advertise a product/service i.e. TV

17 Digital Distribution Distribution of goods digitally via the internet i.e. music downloads/stream

18 Physical 
Distribution

Distribution of goods using a physical presence i.e. high-street shop, online 
store. 



GCSE Business- Human Resources
A  ROLE OF HUMAN RESOURCES
1 HR The recruitment, communication, motivation and training of staff

2 HR Plan A plan detailing the workers a business will need i.e. number, skills, hours

3 Functions Different types of work that need to be done by a business i.e. finance

B  STRUCTURES & WAYS OF WORKING
1 Organisation chart A diagram showing the organisation of workers in a business

2 Authority The power of one person to make decisions within a business

3 Chain of 
command The order of authority in a business from top to bottom

4 Span of control The number of people a manager is directly in control of

5 Delegation Giving permission and responsibility to another to make decisions

6 Tall A structure that has more layers but a smaller span of control

7 Flat A structure that has less layers, but a much bigger span of control

8 Full-time When someone works hours equal to the normal working week 35-40

9 Part-time Where someone works fewer hours than a normal working week i.e. 20

10 Flexible working A way of working that suits an employees needs i.e. no set start/finish time

11 Temporary Work The employment of a worker for a fixed amount of time i.e. 3 months

12 Work from home The ability of an employee to work from their own house 

13 Mobile working Where an employee might have multiple bases or travel around

14 Self-employed Where a person works for themselves rather than a business.

C  COMMUNICATION
1 Written Communication by written words i.e. letter, text, email

2 Verbal Communication by speaking verbally i.e. phone call, video call, meeting

D  RECRUITMENT AND SELECTION
1 Recruitment The hiring of an employee through different methods i.e. adverts

2 Selection The process of choosing between applicants for a job

3 Job Description The main tasks and responsibilities of a worker

4 Person Spec. Lists the qualities, qualification, knowledge and skills of an employee

E  MOTIVATION AND RETENTION
1 Retention When an employee chooses to remain with a business rather than leave

2 Financial Methods of motivation that involve paying more money to an employee

3 Non-Financial Methods of motivation that do not involve paying an employee more

F  TRAINING AND DEVELOPMENT
1 Induction training Training the introduces the worker to a business when they start

2 Development Long-term training given to employees to help realise their potential

3 On-the-job Training whilst working, usually with another member of staff

4 Off-the-job Training away from the business/job i.e. college course

3 Formal Communication using the official methods and channels in a business

4 Informal Communication outside the official channels in a business

G  EMPLOYMENT LAW
1 Discrimination Where a worker is treated differently for no acceptable reason

2 Contract A legal agreement between an employer and employee 

3 Holiday The amount of paid holiday a worker can take in one year

4 Working Hours A limit to the number of hours workers can work each week



GCSE Business- OPERATIONS
A  PRODUCTION PROCESSES
1 Production The process of providing a good/service to another business or consumer

1 Job Production Making products individually. Usually labour intensive

2 Batch Production Making one type of product, then switching to another

3 Flow Production The production of one product continuously on a production line

4 Automation Production involving machinery, not controlled by a person

B  QUALITY OF GOODS AND SERVICES
1 Goods The physical product manufactured and/or sold by a business

2 Services The provision by a business where they help or do work for a consumer

3 Quality Control A system for inspecting the quality of goods and services at the end of 
production

4 Quality Assurance An approach that involves the whole business focussing on production all 
the way through each process

5 Returns Goods which are taken back by the customer due to problems

6 Recalls The business asks customers to return the product due to faults

C  SALES PROCESS AND SERVICE
1 E-Commerce Bringing together the buyer and seller electronically

2 Customer service What a business does to keep the customer happy during and after 
purchase

3 Face to face sales Usually completed in a physical location where there is contact between 
the buyer and seller

4 Telesales Sales completed over the telephone between the buyer and seller

5 After-sales service Any help, advice or support given to the customer after they have bought a 
product/service

6 Retention The ability of a business to keep its customers from shopping elsewhere.

D  CONSUMER LAW
1 Fit for purpose This means the good/service produced does what it is meant to do

2 As described This means the good/service is exactly as the business described it

3 Satisfactory 
quality This means the good/service will be made to reflect the selling price

4 Reputation What customers say, think and feel about the business

5 Consumer rights 
act

The protection of customers by law when they buy goods and services 
from a business

6 Consumer law All laws and regulations that seek to ensure the buyer isn’t disadvantaged 
by the seller. 

E  BUSINESS LOCATION
1 Location The area where a business chooses to set up production or sales

2 Proximity How near it is

3 Labour The people employed by a business to produce a good or service

4 Raw materials Materials needed to produce saleable goods and services

5 Transport 
infrastructure The provision of roads, railways, ports and airports. 

F  WORKING WITH SUPPLIERS
1 Supplier A business who supplies goods/services to another business

2 Logistics The management of transportation and storage of goods

3 Procurement The management of purchasing of materials/goods within a business

4 Supply The amount produced in total by a business/all businesses

5 Demand The amount wanted/needed by the consumer of a good/service

6 Supply Chain The sequence of processes involved in the production and distribution of a 
good from raw material to finished product/service.



GCSE Business- FINANCE
A  ROLE OF FINANCE
1 Finance Responsible for the control of money in a business

2 Financial 
Information

Information provided by the finance department including profit, cash-flow, 
break-even, profit margins, and investment returns. 

3 Decision making The process of using available information to help draw conclusions on 
course of action.

B  SOURCES OF FINANCE
1 Loan Sums of money borrowed for agreed time periods and agreed interest

2 Overdraft An agreement with a bank for a business to spend more money than is 
available in its account

3 Trade-credit An agreement with suppliers whereby a business receives goods, but pays 
for them at a later date

4 Retained profit The use of previous years profits to fund business activities

5 Sale of assets The sale of items owned by the business to raise money i.e. buildings

6 Owners capital Money from savings that the owner/s put into the business

7 New partner Brining in a new shareholder to contribute money to the business

8 Share issue Releasing more of the business for sale to new and existing shareholders

9 Crowdfunding Money raised through an appeal to the public to donate

10 Interest The amount of extra money to be paid back on top of that borrowed

C  REVENUE, COSTS AND PROFIT
1 Revenue Money received from sales (Quantity Sold X Selling Price)

2 Variable cost Costs that increase directly with production (Quantity Sold X Variable Cost)

3 Fixed Cost Costs that do not change with production

4 Total Cost All the costs of a business added together (Fixed Cost + Variable Cost)

5 Gross Profit Profit figure after the removal of costs associated with production i.e. raw 
materials (Revenue – Cost of Sales)

D  BREAK-EVEN
1 Break-even 

forecast
A prediction about the break-even quantity based on estimates of future 
sales revenues and costs

2 Break-even 
quantity

The amount a business must sell to earn enough revenue to cover its total 
costs

3 Break-even 
calculation Total Fixed costs / (Selling Price – Variable cost per unit)

4 Contribution per 
unit

The amount of money left from each product after the variable costs are 
deducted from the selling price. 

5 Margin of safety The amount by which the actual output is greater than its break-even 
output

E  CASH AND CASH-FLOW
1 Cash-flow Shows the flow of money into and out of a business on a short term basis

2 Forecast The prediction of the flow of money into and out of a business over a time 
frame

3 Inflows Cash flowing into the business i.e. sales

4 Outflows Cash flow out of the business i.e. raw materials

5 Expenditure Money that a business pays out

6 Opening balance The amount of free cash available at the begging of each month

7 Closing balance The amount of free cash available at the end of each month. 

6 Net profit Profit figure after the removal of all expenses such as salaries           
(Gross Profit – Expenses)

7 Gross Profit 
Margin

The percentage of revenue a business turns into gross profit               
(Gross profit / Revenue X 100)

8 Net profit margin The percentage of revenue a business turns into net profit                     
(Net profit / Revenue X 100)

9 Loss Occurs in a business when the costs are greater than revenue

10 Average rate of 
return

A method of measuring and comparing the profitability of an investment of 
its lifetime. 



GCSE Business- INFLUENCES ON BUSINESS/INTERDEPENDENCE
A  ETHICAL AND ENVIRONMENTAL
1 Ethics The concept of what is morally right and wrong

2 Ethical marketing Marketing activities that give customers information to make good choices, 
and promote the good choices of the business

3 Environment The physical environment a business will use for production, raw materials 
etc. 

4 Environmentally 
friendly

Describes consumers and business that make decisions to act in a 
sustainable way

5 Sustainability Production that has limited impact on the environment and will replace 
what is used

6 Pollution The damage of the land, air, waterways through business and consumer 
activity

B  THE ECONOMIC CLIMATE
1 Economic Climate Refers to the state of the country in relation to income and unemployment

2 Income The amount of money an individual receives from work

3 Disposable 
Income

The amount of money an individual has left to spend once all bills have 
been deducted

4 Customers Buyers of goods and services from a business

5 GDP The value of all finished goods and services within a country at a given 
point in time

6 Unemployment The number/percentage of people that are not in work at a given moment 
in time. 

C  GLOBALISATION
1 Globalisation The process by which business activity around the world has become 

increasingly interconnected

2 International 
branding

Creating an image or values for a product/service in different countries that 
is recognisable around the world

3 Multinational Businesses that have operations in multiple countries

4 Productivity A measure of output of each worker

D  INTERDEPENDENCE
1 Finance Responsible for the control of money in a business

2 Operations Responsible for the production/provision of a good/service by a business

3 HR Responsible for the recruitment, communication, motivation and training of 
staff

4 Marketing Finding the needs of consumers and demonstrating how a business meets 
those needs

5 Business function An area of a business responsible for certain activities i.e. finance, HR

6 Interdependence The dependence of two or more businesses or business functions on one 
another. 

7 Risk The possibility of having lower than expected profits from an activity

8 Reward The financial gain for the business and its owners from risking investment 
into business activity. 

5 Free Trade The removal of restrictions of trade between countries

6 Tariffs A tax on trade of goods and services between countries

7 Quotas A limit to the number of goods/services that can be imported from a foreign 
country

9 Competition The number of businesses that are selling similar goods and services

10 Import A good/service being brought into a country from another

11 Export A good/service being sold to a different county
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A  ECONOMIC GROWTH

1 Economic growth

An increase in the output (goods 
and services) of a country over a 
given period of time.  Measured by 
the change in GDP.

2 Gross Domestic Product (GDP)

The total value of output (goods 
and services) produced within an 
economy over a given period of 
time.  

3 Drivers of economic growth

Spending by: consumers, the 
Government, firms, foreign buyers 
(exports), investment by foreign 
firms into the country.
Improved productivity within the 
economy due to: Improved 
education/training of the 
workforce, increased competition, 
investment in technology, 
improved infrastructure, discovery 
of new resources.

4 Recession 
Two consecutive quarters (six 
months) of negative economic 
growth.

5 GDP per capita Value of GDP (£) / Population of 
the country.

6 Policies to encourage economic 
growth

Increased Government spending, 
subsidies to firms, lowering taxes 
(fiscal policy), lowering interest 
rates (monetary policy).

7 Benefits of economic growth

Increased employment, increased 
likelihood of investment by firms, 
rising incomes, positive multiplier 
effect.

8 Costs of economic growth
Risk of higher inflation, greater 
output = environmental damage, 
rising inequality.

B LOW UNEMPLOYMENT

1 Employment

When an individual is actively 
working and is receiving pay for 
their work, e.g. a Nurse is 
employed by the NHS.

2 Unemployment
When someone is of working age, 
and is willing and able to work, but 
cannot find a job.

3 Unemployment rate

(Number of individuals 
unemployed / Number of 
individuals in the labour force) x 
100

4 Claimant count

The claimant count is the 
(seasonally adjusted) number of 
people receiving Job Seekers 
Allowance.

5 Cyclical unemployment

Caused by a fall in total spending 
within the economy / a fall in the 
demand for goods and services.  
This is more likely during a period 
of recession.

6 Frictional unemployment
Caused by workers seeking a 
better/alternative job; workers in-
between jobs.

7 Seasonal unemployment
Workers without jobs due to the 
time of year e.g. fruit pickers in 
the Winter.

8 Structural unemployment

Caused by lack of skills for the 
jobs available; a result of 
deindustrialisation or other 
structural changes in an 
economy, e.g. coal mining.

9 Consequences of unemployment

Poverty, higher likelihood of 
crime, increased pressure on the 
Government for Jobs Seekers 
Allowance payments.

10 Policies to tackle unemployment

Increased Government spending, 
subsidies to firms, lowering taxes, 
lowering interest rates, increased 
funding for apprenticeships.
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H LIMITATIONS OF MARKETS

1 Positive externalities
Positive benefits to society of a good or service being consumed. For example; healthcare, education, vaccinations, careers 
advice. The benefits impact wider society and not just the individual who is consuming the good or service. Positive 
externalities are often undervalued amongst consumers.

2 Negative externalities 
Negative impacts on society of a good or service being consumed. For example; alcohol, smoking, taking illegal drugs, litter,
pollution.  Negative externalities affect wider society and not just the individual who is consuming the good or service. 
Individuals often do not understand the severity of negative externalities when they consume alcohol, for example.

3
Policies to correct positive / 
negative externalities: 
Taxation

An indirect tax may be placed on goods or services which create negative externalities.
Examples: sugar tax, tax on cigarettes and alcohol, road tax on vehicles which create a large amount of CO2 emissions. 
A tax will increase the price of the good or service, which may reduce the demand for it. 

4
Policies to correct positive / 
negative externalities: 
Subsidies

A subsidy is a payment to a producer from the Government which supports them in covering their costs and increasing 
supply.
Examples: farming, renewable energy sources, America’s cotton industry, sports venues, public transport.
A subsidy may lead to a lower price for the good or service, if the firm passes their cost savings on to the end consumer. 

5
Policies to correct positive / 
negative externalities: State 
Provision

State provision involves the Government providing services to the general public for free. There is no price mechanism 
involved.
Examples: roads, libraries, public parks, the NHS, state education. 

6
Policies to correct positive / 
negative externalities: 
Legislation

Legislation (the law) is in place to protect citizens from harm. It is used to guide the decision making of individuals and 
minimise negative externalities. 
Examples: speed limits, minimum age to drink alcohol, minimum age to smoke cigarettes, age restrictions on gambling, 
drink-drive limit.

7
Policies to correct positive / 
negative externalities: 
Regulation

Regulations are rules and other measures in place to encourage both consumers and firms to behave in a certain way.
Examples: fines for fly tipping, minimum prices on alcohol and cigarettes, age restrictions, the National Minimum Wage.

8
Policies to correct positive / 
negative externalities: 
Information Provision

The Government can encourage individuals to maximise positive externalities / minimise negative externalities by providing 
information and running awareness campaigns. This should support individuals in making sensible decisions.
Examples: information regarding the harm caused by smoking, the spread of disease, the dangers of drink driving. 

ECONOMIC OBJECTIVES AND THE ROLE OF THE GOVERNMENT (5)



H LIMITATIONS OF MARKETS

1 Positive externalities
Positive benefits to society of a good or service being consumed. For example; healthcare, education, vaccinations, careers 
advice. The benefits impact wider society and not just the individual who is consuming the good or service. Positive 
externalities are often undervalued amongst consumers.

2 Negative externalities 
Negative impacts on society of a good or service being consumed. For example; alcohol, smoking, taking illegal drugs, litter,
pollution.  Negative externalities affect wider society and not just the individual who is consuming the good or service. 
Individuals often do not understand the severity of negative externalities when they consume alcohol, for example.

3
Policies to correct positive / 
negative externalities: 
Taxation

An indirect tax may be placed on goods or services which create negative externalities.
Examples: sugar tax, tax on cigarettes and alcohol, road tax on vehicles which create a large amount of CO2 emissions. 
A tax will increase the price of the good or service, which may reduce the demand for it. 

4
Policies to correct positive / 
negative externalities: 
Subsidies

A subsidy is a payment to a producer from the Government which supports them in covering their costs and increasing 
supply.
Examples: farming, renewable energy sources, America’s cotton industry, sports venues, public transport.
A subsidy may lead to a lower price for the good or service, if the firm passes their cost savings on to the end consumer. 

5
Policies to correct positive / 
negative externalities: State 
Provision

State provision involves the Government providing services to the general public for free. There is no price mechanism 
involved.
Examples: roads, libraries, public parks, the NHS, state education. 

6
Policies to correct positive / 
negative externalities: 
Legislation

Legislation (the law) is in place to protect citizens from harm. It is used to guide the decision making of individuals and 
minimise negative externalities. 
Examples: speed limits, minimum age to drink alcohol, minimum age to smoke cigarettes, age restrictions on gambling, 
drink-drive limit.

7
Policies to correct positive / 
negative externalities: 
Regulation

Regulations are rules and other measures in place to encourage both consumers and firms to behave in a certain way.
Examples: fines for fly tipping, minimum prices on alcohol and cigarettes, age restrictions, the National Minimum Wage.

8
Policies to correct positive / 
negative externalities: 
Information Provision

The Government can encourage individuals to maximise positive externalities / minimise negative externalities by providing 
information and running awareness campaigns. This should support individuals in making sensible decisions.
Examples: information regarding the harm caused by smoking, the spread of disease, the dangers of drink driving. 

ECONOMIC OBJECTIVES AND THE ROLE OF THE GOVERNMENT (5)



E FISCAL POLICY

1 Purposes of Government 
spending

Providing merit goods i.e. hospitals, creating jobs within the economy, to help redistribute income, to promote social 
welfare, to support the growth of firms and industries, to improve infrastructure, to increase GDP.

2 Direct taxes
Examples: income tax, corporation tax.
The tax is levied on income or profits and this tax burden cannot be shifted to another individual or firm. 

3 Indirect taxes
Examples: VAT, fuel duties, air passenger duty.
With an indirect tax, the supplier may be able to pass on some or all of this tax onto the consumer through a higher price, 
e.g. increasing the price of a flight between London and Paris.

4 Balanced Government 
budget When total Government spending is equal to the total tax revenue which has been received, in a given period of time. 

5 Budget deficit vs Budget 
surplus

Budget deficit - Government spending > Total tax revenue
In this case, Government borrowing will be required.

Budget surplus - Total tax revenue > Government spending 
In this case, tax rates may be too high or Government spending may not be sufficient. 

6 Uses of fiscal policy 

To control the level of spending within the economy, i.e. changing income tax rates
To support economic stability 
To tackle income and wealth inequality 
To encourage investment from domestic and foreign firms 
To create jobs, e.g. through Government subsidies 
To provide incentives to workers, e.g. through changing income tax rates

7 Progressive taxes

E.g. Income tax
The more an individual earns, the more income tax he/she will pay on their income.  The UK has 3 income tax bands for 
different levels of earning: 20%, 40%, 45%
Zero income tax is paid on earnings up to £12,500.

8 Benefits of using fiscal 
policy

Can be effective in achieving the Macroeconomic objectives: economic growth, lower unemployment
Straightforward to review and monitor over time
Can be used to create incentives for firms and individuals
Targets the demand-side of the economy (spending) and the supply-side (output)

9 Drawbacks of using fiscal 
policy

Policies may not complement monetary policy (e.g. higher income tax vs low interest rates)
There may be time lags in measuring the effectiveness of tax changes
Some taxes are easy to avoid paying
Some taxes are difficult to understand 
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C FAIR DISTRIBUTION OF INCOME

1
Income and 
sources of 
income

Money that is earned by an individual. Sources 
are: wages/salary from employment, pensions, 
welfare benefits, interest on savings, profits 
flowing to shareholders of a firm.

2
Wealth and 
sources of 
wealth

Wealth is the value of what an individual owns. 
This includes all assets: property, land, shares in 
firms, savings in a bank account.

3
Distribution of 
income and 
wealth

The share of national income going to different 
groups in society: The poorest 20% of households 
at the bottom of the income scale through to the 
richest 20% of households. The same measure is 
applied to wealth.

E.g. The richest 20% of households may hold 
75% of all income within the economy.

4 Inequality
The degree to which income or wealth is 
distributed unequally in an economy or population.  
The opposite to equality.

5
Causes of 
income / wealth 
inequality 

Differences in income, unemployment, differences 
in education and skills, type of job, inheritance, 
age, work experience.

6
Consequences 
of income / 
wealth inequality 

Poverty, need for financial support from the 
Government (benefits, tax credits), rising crime, a 
need for progressive taxation, regional differences 
in health and educational progress.

D PRICE STABILITY

1 Price stability
A low but positive rate of inflation.  The UK target is 
2%. This helps all economic agents to plan for the 
future. 

2 Inflation

A rise in the average price of goods and services over 
a given period of time. It is measured using a ‘basket of 
goods’ which includes 720 consumer goods and 
services. 

3 Deflation

This occurs when the rate of inflation becomes 
negative. i.e. the average price level is falling and the 
purchasing power of money is increasing. EXAMPLE: 
JAPAN 1991-2001.

4 Real vs nominal 
values

Real GDP measures the value of output produced by a 
country in a quarter/year, taking into account the rate 
of inflation. Nominal GDP does not take into account 
inflation. If the rate of inflation is very high, real GDP 
will give an accurate measure of the country’s output 
that quarter/year.

5 Consumer Price 
Index (CPI)

The sum of (price x weight) / sum of the weights
CPI is a weighted price index. Changes in weights 
reflect shifts in the spending patterns of households.
The rate of inflation is the % change in the price index 
from one year to another.

6 Causes of 
inflation

Increased spending by: firms, the Government, 
households, foreign buyers (exports).
Rising costs of production due to changing: wages, raw 
material costs, scarcity, exchange rates, falling 
productivity, weather conditions.
Excess demand within markets, e.g. Housing.

7 Consequences 
of high inflation

A fall in the value of savings, falling ‘real’ incomes, 
increased likelihood of poverty, a fall in international 
competitiveness, higher unemployment, need for 
higher interest rates, lower confidence.
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A INTERNATIONAL TRADE & BALANCE OF PAYMENTS

1 Imports
Imports are goods or services which are purchased from 
another country and transported into another. For 
example, the UK imports many cars from Germany.

2 Exports

Exports are goods or services which are produced in the 
home country and purchased by another. The sale of 
exports supports the economic growth of a country. 
The UK exports a high value of financial services to other 
countries. 

3 Free Trade 
Agreement

Free trade agreements reduce barriers to trade between 
two or more countries by reducing or eliminating tariffs 
and import quotas.

4 Balance of 
Payments

The balance of payments (BOP) records all financial 
transactions made between consumers, businesses and 
the government in one country with others.

5 Current account
The current account of the BOP comprises the balance of 
trade in goods and services plus net investment incomes 
from overseas assets and net transfers.

6 Current account 
deficit 

This occurs when more money is leaving the country via 
the purchase of imports, for example, than entering the 
country. The UK runs a current account deficit because it 
is extremely reliant upon imports from overseas. 
A deficit may be reduced by imposing tariffs (taxes) on 
foreign imports entering the country. 

7 Current account 
surplus

A current account surplus means an economy is exporting 
a greater value of goods and services than it is importing.
This helps an economy to grow and may also create jobs 
in exporting sectors. 

8
Methods to 
reduce a Current 
Account deficit 

Protectionist measures may be used such as tariffs 
(taxes) and quotas on imported goods from overseas
Reducing taxes to major exporting industries to 
encourage higher supply
Subsidies to exporting firms to support their growth 

B EXCHANGE RATES

1
Determination 
of exchange 
rates

The value of a currency may be determined by the demand 
and supply of it.
A supply and demand diagram can be used to show the 
changing value of the currency.
Factors which may change the value: tourism, investment, 
interest rates, confidence, major global events 

2
Currency 
conversion 
equation

Foreign currency = British currency x Exchange rate
If £1 = $1.40 then £100 is equal to $140 dollars  

3
Impact of 
weaker 
currency 

Imported goods are more expensive - creates inflationary 
pressure
Exported goods are more attractive to foreign buyers
Economic growth may occur if export volumes increase
Beneficial to countries which rely on exporting for their growth 
and employment markets 

4
Impact of 
stronger 
currency

Imported goods are cheaper
Domestic export prices are less competitive
Beneficial to import-relient countries 
Hinders international competitiveness of home country

INTERNATIONAL TRADE AND THE GLOBAL ECONOMY (1)

C GLOBALISATION 

1 Drivers of 
globalisation

Growth of multinational firms
Trade blocs / Free trade areas
The internet
Rising incomes - increasing demand for foreign goods

2 Costs of 
globalisation

Exploitation of workers in developing economies 
Pollution
Increased threat to jobs in developed economies 
Difficulties in regulation 

3 Benefits of 
globalisation 

Job creation
Rising incomes in developing economies 
Wider choice of goods and services for consumers
Growth and expansion of firms 
Higher living standards 
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F MONETARY POLICY

1 Monetary Policy

A tool used by a country’s Central Bank to control the rate of 
inflation within the country. This includes the setting of interest 
rates, controlling the money supply and in some cases, 
monitoring and manipulating the value of the currency (foreign 
exchange rate).

2 Interest Rate
The cost of borrowing from a bank or lender.
The return for saving a deposit of money with a bank.

3 Central Bank 

A national bank that provides financial and banking services 
for its country's government and commercial banking system, 
as well as implementing monetary policy.  E.g. The Bank of 
England.

4 Saving 
The proportion of a consumer’s income which is saved in the 
banking system and not spent. 

5
Uses of Monetary 
Policy 

- Controlling the rate of inflation (discouraging high 
inflation or deflation)

- Encouraging saving when the rate of inflation is above 
target

- Encouraging spending when the rate of economic 
growth is below target

- Encouraging investment by firms
- Influencing the level of imports and exports entering / 

leaving the country
- Weakening or strengthening the currency

6
The designed 
effects of Monetary 
Policy

- A more stable rate of inflation
- Stable economic growth within the country
- Certainty and security for savers
- A means to borrow funds for both consumers and firms 

(investors) 
- Protecting the currency from severe value fluctuations 
- Unbiased management of the UK economy (the Bank 

of England is independent).

G SUPPLY SIDE POLICIES

1
Supply Side 
Policies

Policies implemented by the Government which target the supply 
side of the economy: firms, industries, employees and free-markets. 
The desired outcome is long-run, sustainable economy growth 
within the country.

2 Aims

● Increased competition within markets
● Higher levels of innovation by firms
● Greater investment by firms
● Growth of industries such as technology and science
● A highly skilled labour force
● Greater international competitiveness  

3 Examples

● Investing in education and training, e,g, funding of 
apprenticeships

● Reducing the rate of corporation tax
● Subsidising key industries, e.g. renewable energy
● Raising the National Minimum Wage
● Improving infrastructure within the UK

4 Costs

● Supply side policies will often involve a huge amount of 
Government spending (fiscal policy)

● There can be significant time lags
● If confidence is low within the economy, reducing tax rates 

may not be effective

5

Benefits and the 
impact on the 
economic 
objectives

● Increased productive capacity within the economy, due to 
more factors of production being employed 

● Greater international competitiveness
● Access to higher wages for workers who are more skilled
● Sustainable economic growth
● Reduced unemployment
● Non-inflationary economic growth (the supply-side of the 

economy should grow)
● Innovation - improved products and services for consumers 

in the long-run. 
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The role of markets (2)

A  MARKETS AND MARKET SECTORS

1 Market
Where buyers and sellers meet to 
exchange goods and services, 
usually in return for money.

2 Goods (products)

Something that is produced to 
satisfy consumers’ needs and 
wants that is tangible and 
transferable. E.g. a car.

3 Services

Something that is provided to 
consumers to satisfy their needs 
and wants that is intangible and 
non-transferable. E.g. a haircut.

4 Tangible Something that you can touch, see 
and feel.

5 Intangible Something that cannot be 
physically touched or seen.

6 Finished goods
Goods that use raw materials and 
semi-finished goods to create a 
new product.

7 Capital goods
Goods that are manufactured and 
sold to other producers such as 
factory equipment and machinery.

8 Factor markets Markets in which capital goods are 
bought and sold.

9 Product markets Markets in which consumer goods 
such as cars  are bought and sold.

B ECONOMIC SECTORS

1 Primary sector

The production/extraction of raw 
materials,e.g. mining, quarrying, farming, 
fishing and forestry, all of which produce 
raw materials that can be processed in to 
a finished product.

2 Secondary sector

The process of manufacturing - where  
raw materials are converted into finished 
products. For example, using primary 
products such as iron to produce of 
finished goods, such as cars.

3 Tertiary sector

The segment of the economy that 
provides services to its consumers, such 
as financial institutions, retailers, schools 
and restaurants.

4 Specialisation

Specialisation is a method of production 
whereby an individual, firm, region or 
country, focuses on the production of a 
limited scope of goods or services to 
gain a greater degree of efficiency.

5 Benefits of 
specialisation

● HIgher productivity 
● Economies of scale
● Efficient allocation of resources
● Workers' specific skills will be 

improved
● Better quality
● Lower costs

6 Drawbacks of 
specialisation

● Over use of scarce resources
● Workers may get bored (repetition 

of work)
● Dependence on other 

countries/regions



Year 11 History – Key topic 2: Hitler’s rise to power, 1919-33  

A EARLY DEVELOPMENT OF THE NAZI PARTY, 
1920-22

1
The 
DAP

The German Workers’ Party, it was a right-wing, 
nationalist political organisation which opposed the 
Weimar government.

2 Adolf 
Hitler

The leader of the NSDAP (the Nazi Party) from July 1921. 
He joined the DAP in September 1919.

3 Anton 
Drexler

The founder and leader of the DAP. He served as the first 
leader of the Nazi Party. 

4 Nazi 
Party

In 1920, the DAP was renamed the National Socialist 
German Workers’ Party (NSDAP) – known as the Nazis.

5
Twenty-Five 

Point 
Programme

The main aims and beliefs of the Nazi Party were set out 
in this document. It was written by Drexler and Hitler and 
published in February 1920.

6 Anti-Semitism Hatred and persecution of the Jews.

7 Nationalism A political outlook in which all policies are organised to 
make the nation stronger and more independent.

8 Socialism A political outlook which stresses that a country’s land, 
wealth and industry should belong to the nation’s workers

9 Nationalise To change from private ownership to state ownership.

10
Hitler’s 

personal 
appeal

He was a good orator (public speaker) and his charisma 
attracted many new members to the Nazi Party. Stirring 
speeches promising ‘work and bread’ were delivered.

B THE MUNICH PUTSCH AND THE LEAN YEARS, 
1923-29

1
The 
SA

The Sturmabteilung (SA) was Hitler’s private army. They 
protected Nazi meetings and disrupted those of rival groups.   

2 Putsch A violent uprising intended to overthrow existing leaders.

3 General 
Ludendorff

A German war hero. He criticised the Weimar Republic and 
offered his support to the Munich Putsch. 

4 The Munich 
Putsch

An unsuccessful Nazi attempt to seize power and overthrow 
the Weimar Republic in November 1923.

5 Benito 
Mussolini

A right-wing nationalist who used a private army to seize 
control of Italy in 1922, his success inspired Hitler to act.

6
The events 

of the 
Munich 
Putsch

600 SA members stormed a meeting of Bavarian government 
officials on 8th November 1923. Hitler held three officials an 
gunpoint and demanded that they supported his putsch.

7 The failure 
of the 

Munich 
Putsch

3000 Nazis marched through the streets of Munich on 9th
November 1923. The police confronted the Nazis and 16 
people were killed. Hitler fled but he was arrested on 11th
November.

8 Mein 
Kampf

A book written by Hitler during his time in prison. ‘My Struggle’ 
outlined Hitler’s views on issues such as race and democracy.

9 The lean 
years

The Nazis had limited success between 1924 and 1929. Hitler 
used this time to reorganise the party nationwide. 

10 Bamberg 
Conference

Hitler used the Nazi Party conference in 1926 to strengthen 
his own position and to deal with his rivals.

C THE GROWTH IN SUPPORT FOR THE NAZI 
PARTY, 1929-32

1 Wall Street 
Crash

The collapse of the US stock market on 29th October 
1929. it led to the Great Depression.

2 Unemployment By 1933, 6 million Germans were out of work as a 
consequence of the Great Depression. 

3
Growing support 

for KPD and 
NSDAP

Weimar politicians failed to deal with the economic 
crisis, this resulted in growing support for the KPD and 
the NSDAP (Nazi Party).

4 The 
KPD

The German Communist Party. An extreme left-wing 
group who opposed the Weimar Republic.

5 Propaganda A way of controlling public attitudes and shaping minds. 
The Nazis used newspapers, posters, radio and film.

6
Josef 

Goebbels
He was appointed as head of Nazi propaganda in 1929. 
In 1933, he became Minister of Public Propaganda and 
Enlightenment. 

7 ‘Work and bread’ Hitler won support with speeches and posters promising 
employment and food for the German people.

8 Nazi election 
success

The Nazi Party won 107 seats in September 1930 and 
230 seats in July 1932, making them the largest party.

9 Nazi 
support

The Nazis convinced many different groups that they 
were the only hope to fix the crisis facing Germany.

D HOW HITLER BECAME CHANCELLOR, 1932-33

1 Chancellor
The head of the government in Germany. They were 
chosen by the President and played a key role in day-to-
day politics.

2 President The head of state in Weimar Germany, elected by the 
people but with no role in day-to-day politics.

3
Presidential 

election -
March 1932

Paul von Hindenburg was re-elected with 18 million votes. 
He defeated Hitler who gained 11 million votes.

4 Heinrich 
Brüning

German Chancellor from 1930 until his resignation on 30th
May 1932.

5 Franz von 
Papen

A favourite of Hindenburg. He replaced Brüning as 
Chancellor but lacked support in the Reichstag.

6
Reichstag 
elections-
July 1932

The Nazis secured 38% of the vote, leaving von Papen 
isolated. However, Hindenburg refused to appoint Hitler as 
Chancellor and chose von Schleicher instead.

7 Kurt von 
Schleicher

A high-ranking army general. He became Chancellor in 
December 1932 after the sacking of von Papen.

8
Hitler 

becomes 
Chancellor

Hitler was appointed on 30th January 1933 in the place of 
von Schleicher. Both Hindenburg and von Papen made the 
mistake of believing that Hitler could be controlled.



Year 11 History – Key topic 3: Nazi control and dictatorship, 1933-39  

A THE CREATION OF A DICTATORSHIP, 1933-34

1
The 

Reichstag 
Fire

The Reichstag building was burned down on 27th February 
1933, The communists were blamed and 4000 of them were 
arrested. A state of emergency was declared.

2 Marinus van 
der Lubbe

A young, Dutch communist who confessed to starting the 
Reichstag Fire, he was put on trial and executed.

3 5th March 
1933

Another election strengthened the Nazis position after the 
SA clashed with opponents of the Nazis.  

4 The Enabling 
Act

Passed on 24th March 1933. Hitler used this act to change 
the constitution,  Germany moved towards a dictatorship.

5 Banning 
opposition

The Enabling Act gave Hitler the power to pass laws 
removing rival political parties and trade unions.

6 Ernst  Röhm A key figure in the Nazi Party and the leader of the SA. 

7
The Night of 

the Long 
Knives

A purge of the SA, carried out on 30th June 1934. Röhm and 
100 other SA leaders were arrested and shot. About 400 
people were murdered in total.

8
Reasons for 

the purge
Hitler saw Röhm as a threat by 1934, he feared Röhm’s
radical ideas and his popularity. Key figures in the army, the 
SS and the Nazi Party also viewed the SA negatively.

9
Results of 
the purge

Hitler removed potential opponents within the Nazi Party. 
The SA was weakened and brought under control. Hitler 
demonstrated his strength and ruthlessness. 

10
Death of 

Hindenburg
President Hindenburg died on 2nd August 1934. Hitler 
declared himself the Führer and the army swore an oath of 
allegiance to him.

11 Führer A role combining the duties and powers of both the 
President and the Chancellor, it means leader in German.

B THE POLICE STATE
1 Police state When a government uses the police to control everyone’s 

lives. 

2 The 
SS

The Schultzstaffel or ‘protection squad’. Originally Hitler’s 
bodyguards, they became the most powerful troops in Nazi 
Germany under the leadership of Himmler.

3 Heinrich 
Himmler

A key figure in the Nazi Party, He controlled all aspects of 
the police state by 1936.

4 The 
Gestapo

The Nazi secret police, they spied on those who opposed 
the state. Set up in 1933 by Hermann Göring.

5 Hermann 
Göring

A powerful figure in the Nazi Party, he played a key role in 
establishing the Gestapo. 

6 The 
SD

The Sicherheitsdienst or Security Force. The uniformed 
intelligence agency under the control of Reinhard Heidrich.

7 Reinhard
Heydrich

The leader of the SD, his agents spied on opponents of the 
Nazi Party, both at home and abroad.

8 Concentration
camps 

Prisons created for enemies of the Nazi state and political 
prisoners.

9 People’s 
Court

A new type of court created to try opponents of the Nazi 
regime, the judges were all loyal to Hitler.

10 Concordat An agreement between the Pope and the Nazi government 
concerning the legal status of the Catholic Church.

11 Reich 
Church

The official Protestant Church of the Nazi regime. Created 
in 1933 under the leadership of Ludwig Müller. 

C CONTROLLING AND INFLUENCING ATTITUDES
1 Censorship Banning ideas and information considered against the state 

to control the attitude of the public.

2 Forms of 
propaganda

Josef Goebbels shaped public attitudes using methods 
such as posters, newspapers, the cinema and rallies.

3 Mass 
rallies

Huge parades used to show the strength of the Nazis. The 
largest ones were held at Nuremberg. 

4 Use of 
radio

Goebbels mass produced cheap radios, allowing all 
Germans to hear radio stations under Nazi control.

5 Berlin 
Olympics

The 1936 games were used as propaganda by the Nazis to 
showcase the Aryan race .

6 Aryan A term used by the Nazis for someone od supposedly 
‘pure’ German stock.

7
Control of 

culture and 
the arts

The Nazis promoted their ideas using music, films, art, 
theatre, architecture and literature. Romantic ideas about 
Germany’s past were commonplace.

8 Book 
burning

Books by Jews, communists and anti-Nazi authors were 
gathered and burned.

D OPPOSITION, RESISTANCE AND CONFORMITY
1 Martin 

Niemöller
A Protestant pastor who criticised Hitler and the Nazis. He 
was arrested in 1937 and remained a prisoner until 1945.

2 Confessional 
Church

A new Protestant Church, setup by Pastor Niemöller in 
1934 in opposition to the Reich Church.

3 Catholic 
opposition

Some Catholic priests spoke out against the Nazis, around 
400 were imprisoned and became martyrs.

4 Martyr A person who is persecuted, or sometimes killed, because 
of their beliefs.

5 Edelweiss 
Pirates

A loosely organised youth group who rebelled against Nazi 
rule, they existed across Germany.

6 Swing 
Youth

Young people whom loved swing music and challenged 
Nazi views about the young.



Year 11 History – Key topic 4: Life in Nazi Germany, 1933-39  

A NAZI POLICIES TOWARDS WOMEN
1 Nazi views 

on women
A traditional role for German women was expected. They 
were seen as homemakers and mothers, not paid workers.

2
Kinder, 
Kirche, 
Küche

A Nazi slogan which summed up their views on women. It 
translates as ‘Children, Church, Cooking’.

3 Employment Women were to give up their jobs and focus on family life. 
Female doctors and civil servants were forced out of work.

4
Marriage and 

family
In 1933, the Law for the Encouragement of Marriage gave 
loans of 1000 marks to young couples who married, The 
loan was written off if four children were born.

5 Mother’s 
Cross

An award to encourage childbirth. Bronze , silver and gold 
medals were awarded to German mothers

6 Lebensborn A Nazi programme, started in 1935, to encourage the birth 
of ‘genetically pure children, fathered by SS men,

7 Appearance An Aryan appearance was promoted, with blonde, blue-
eyed women wearing traditional clothing.

8 Gertrud 
Scholtz-Klink

Appointed as Reich Women’s Leader in 1934, she oversaw 
all Nazi policies relating to women.

9 The 
DFW

The Deutsches Frauenwerk, or German Women’s 
Enterprise, was a Nazi organisation for women.

10 Successes in 
policies

In the early years, the number of marriages and births 
increased, the number of married women in work fell.

11 Failures in 
policies

Labour shortages from 1936 saw an increase in women 
workers. Some women resented their role under the Nazis.

B NAZI POLICIES TOWARDS THE YOUNG
1 Indoctrination The Nazis used education and propaganda to convert 

young people to support their ideas
2 Teachers They all had to accept Hitler’s ideas and join the Nazi 

Teachers’ League, those who did not were sacked.

3 The 
Curriculum

Subjects prepared boys for military service and girls for 
motherhood. PE, Maths, History and Race Studies were all 
used by the Nazis to shape the next generation.

4 Bernhard 
Rust

He was a leading Nazi who was appointed as Education 
Minister in 1934, he controlled all aspects of education.

5 Napolas These were special boarding schools which were created 
to train the future leaders of Nazi Germany.

6 Hitler 
Youth

An organisation set up for boys in Germany to convert them 
to Nazi ideals. It focused on political, physical, military and 
character training.

7
League of 
German 
Maidens

A youth organisation for German girls aged between 14 and 
18. The main aim was to prepare the girls for motherhood 
in the future.

8 Membership Membership of the Hitler Youth became compulsory in 
1936. 7 million belonged to the group by 1939.

C EMPLOYMENT AND LIVING STANDARDS
1 Reducing 

unemployment
Around 6 million Germans were without work in 1932, this 
problem appeared to be virtually removed by 1938.

2 Reich Labour 
Service

The RAD was a scheme to provide young men with manual 
labour jobs, it became compulsory in 1935.

3 Autobahns New motorways were constructed to create jobs. It also 
allowed troops and goods to move quickly.

4 Rearmament The manufacturing of weapons and the mobilisation of 
troops after 1936 created many new jobs.

5 Invisible 
unemployment

Jews and women were dismissed from their jobs, they were 
not included in the official unemployment figures.

6 Strength 
Through Joy

The KDF provided leisure activities for workers including 
holidays and theatre trips. Only loyal Nazis benefitted.

7 Beauty of 
Labour

A department of the KDF that tried to improve working 
conditions.

8 German Labour 
Front

The Nazis banned trade unions; the DAF was designed to 
protect workers rights. 

9 The ‘people’s 
car’

The Volkswagen scheme was supposed to allow workers to 
buy an affordable car but not a single one was delivered.

D THE PERSECUTION OF MINORITIES
1 Eugenics The science of selective breeding to produce a master 

race, the Nazis promoted the idea of a superior Aryan race.

2 Untermenschen Meaning sub-human. The Nazis regarded some races as 
inferior, especially the Jews, Slavs and Gypsies.

3
The treatment of 

minorities

Some were targeted by race, others because of their 
disabilities or sexuality. The Nazi persecution against these 
groups increased over time.

4 Anti-Semitism Anti-Jewish prejudice, aided by Nazi newspapers such as 
‘Der Sturmer’. 

5 1st April 1933 The boycott of Jewish shops and businesses was 
introduced.

6 The Nuremberg 
Laws

Introduced in 1935, these rules denied Jews citizenship 
rights and banned them from marrying Germans. 

7 Kristallnacht ‘The Night of Broken Glass’ occurred in November 1938, it 
was an outbreak of violence against German Jews. 

8 Consequences 
of Kristallnacht 

100 German Jews were killed, and many Jewish shops, 
homes and synagogues were destroyed. The Nazis blamed 
the Jews and ordered them to pay a fine of 1 billion marks.



MATHEMATICS - YEAR 11 FOUNDATION - FORMULAE
A AREA
1 Area of a rectangle !"#$ × ℎ$'(ℎ)

2 Area of a parallelogram !"#$ × ℎ$'(ℎ)

3 Area of a triangle
!"#$ × ℎ$'(ℎ)

2

4 Area of a trapezium
1
2
" + ! ℎ

B CIRCLES
1 Area of a circle -.!

2 Circumference of a 

circle
-/

3 Area of a sector
0
360

×-.!

4 Arc length
0
360

×-/

C ANGLES
1 The sum of the interior 

angles of a polygon
4 − 2 ×180

2 The sum of the exterior 

angles of a polygon
Add to 3600

3 Each interior + each 

exterior angle
Add to 1800

4 Bearing
An angle clockwise 

round from North

E PERCENTAGES

1 Percentage 

box method

2 Percentage 

change

"#$%&'
()*&*%$+ then write as a percentage

3 Compound 

interest
'4')'"7 × 897)':7'$.,*-'

4 Simple interest !"!#!$% + (!"!#!$% ×)*%#!+%!,- × #!),)

F COMPOUND MEASURES
1 Speed ; =

=
>

2 Density = =
?
@

3 Pressure A =
B
C

G LINEAR GRAPHS
1 Equation of a 

straight line

D = 8E + F
where 8 is the gradient and 

F is the y-intercept

2 Gradient 8 =
D! − D.
E! − E.

3 Parallel lines Have the same gradient

D VOLUME
1 Volume of a prism

Area of cross-section x 

length

H TRIGONOMETRY
1

Pythagoras’ 

Theorem to find the 

hypotenuse
"! + !! = F!

2
Pythagoras’ 

Theorem to find a 

shorter side
"! = F! − !!

3 #'40 #'40 =
G::
ℎD:

4 FG#0 FG#0 =
"/H
ℎD:

5 )"40 )"40 =
G::
"/H

I TRANSFORMATIONS

1 The 4 
transformations

• Translation
• Rotation
• Reflection
• Enlargement

2 Translation Requires:
• A column vector

3 Rotation

Requires:
• The degrees turned (900 or 

1800)
• The direction (clockwise/anti-

clockwise)
• The centre of rotation

4 Reflection
Requires:
• The equation of the mirror 

line

5 Enlargement
Requires:
• A scale factor
• The centre of enlargement



MATHEMATICS - YEAR 11 HIGHER - FORMULAE
A AREA
1 Area of a rectangle !"#$ ×ℎ$'(ℎ)

2 Area of a parallelogram !"#$ ×ℎ$'(ℎ)

3 Area of a triangle
!"#$ ×ℎ$'(ℎ)

2

4 Area of a trapezium
1
2 " + ! ℎ

B CIRCLES
1 Area of a circle -.!

2 Circumference of a circle -/

3 Area of a sector
0
360×-.

!

4 Arc length
0
360×-/

C ANGLES
1 The sum of the interior 

angles of a polygon
4 −2 ×180

2 The sum of the exterior 
angles of a polygon

Add to 3600

3 Each interior + each exterior 
angle

Add to 1800

4 Bearing
An angle clockwise round 

from North

E PERCENTAGES

1 Percentage box 
method

2 Percentage 
change

"#$%&'
()*&*%$+ then write as a percentage

3 Compound 
interest

'4')'"7 × 897)':7'$.,*-'

4 Simple interest !"!#!$% + (!"!#!$% ×)*%#!+%!,- × #!),)

D COMPOUND MEASURES
1 Speed ; =

=
>

2 Density = =
?
@

3 Pressure A =
B
C

F LINEAR GRAPHS

1 Equation of a straight 
line

D = 8E + F
where 8 is the gradient and 

F is the y-intercept

2 Gradient 8 =
D! −D.
E! −E.

3 Parallel lines Have the same gradient

4 Perpendicular lines
Gradient is the 

negative reciprocal

I VOLUME
1 Volume of a prism Area of cross-section x length

H TRIGONOMETRY

1
Pythagoras’ 
Theorem to find the 
hypotenuse

"! +!! = F!

2
Pythagoras’ 
Theorem to find a 
shorter side

"! = F! −!!

3 Pythagoras’ 
Theorem in 3D "! +!! + F! = /!

4 #'40 #'40 =
G::
ℎD:

5 FG#0 FG#0 =
"/H
ℎD:

6 )"40 )"40 =
G::
"/H

7 Sine rule for sides
"

#'4C =
!

#'4I

8 Sine rule for angles
#'4C
" =

#'4I
!

9 Cosine rule for sides "! = !! + F! −2!F FG#C

10 Cosine rule for 
angles FG#C =

!! + F! −"!

2!F

11 Area of a triangle
1
2"! #'4J

G TRANSFORMATIONS

1 The 4 
transformations

• Translation
• Rotation
• Reflection
• Enlargement

2 Translation Requires:
• A column vector

3 Rotation

Requires:
• The degrees turned (900 or 1800)
• The direction (clockwise/anti-

clockwise)
• The centre of rotation

4 Reflection Requires:
• The equation of the mirror line

5 Enlargement
Requires:
• A scale factor
• The centre of enlargement

J HISTOGRAMS
1 Frequency density K/ =

K
FL

K QUADRATICS
1 Quadratic formula E =

−! ± !! −4"F
2"



A KEY WORDS

1 Economy All the business activity and wealth creation that 
takes place in a country. 

2 Imports Goods and services brought from overseas.

3 Direct tax A tax on the income or profits of individuals and 
businesses.

4 Indirect tax A tax such as VAT which is charged on the goods and 
services bought by individuals and businesses.

5 Austerity Reductions in people’s wealth resulting from 
government measures to reduce public expenditure. 

6 Standard of 
living

A measure of the wealth and material support 
available to individuals and communities. 

B MANAGING THE ECONOMY 

1 Encourage investment

2 Create work by funding major projects

3 Encourage consumer spending

4 Taxes

5 Changes interest rates

6 Increase money in circulation

C TAXES

1 Income tax

2 National insurance

3 Value added tax

4 Excise duty

5 Corporation tax

6 Business rates

7 Council tax

D ADVANTAGES ON GOVERNMENT PROVISION

1 Everyone receives a similar standard of service

2 Receive service on need rather than ability to pay

3 Everyone has a stake in its success

4 Elected politicians can maintain close supervision

5 Workers pay and conditions are the same across the country 

E ADVANTAGES ON PRIVATE PROVISION

1 People can chose the service they want and pay for it accordingly

2 People are encouraged to look ahead and anticipate their needs

3 Business involvements brings in new ideas

4 Companies can loose business if service is poor, standards should rise

5 Elected politicians can concentrate of checking service standards 

YEAR 10 GCSE CITIZENSHIP THE ECONOMY, FINANCE AND MONEY YEAR 11 VALUES THE ECONOMY AND PERSONAL FINANCE 


